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Consumers shop at Co.op Mart in Vĩnh Phúc Province. Việt Nam is developing a strategy to promote
domestic trade. - VNA/VNS Photo Huy Hùng
Viet Nam News HÀ NỘI – A strategy is being developed to promote domestic trade by 2025
with a vision to 2035.
“The development of domestic trade lacks a comprehensive strategy despite its important
role in the economy,” said Phạm Nguyên Minh, Director of the Việt Nam Institute for Trade, at
a workshop held yesterday to collect comments for the domestic trade development strategy
by 2025.
Minh said special attention should be paid to developing supplying chains as well as
infrastructure for goods circulation.
Võ Văn Quyền, Director of the ministry’s Domestic Market Department, said the strategy will
tackle issues related to the organisation of traditional and modern distribution channels and
the development of trade infrastructure together with business models.
The strategy also targets enhancing the role of domestic firms in the context of rapid
international integration, Quyền said, noting that domestic trade must be compliant with
commitments to the World Trade Organisation and other bilateral and multilateral trade
agreements related to the opening of the domestic market.

Project official Lê Trịnh Minh Châu said it was critical to improve the business climate and
ensure transparency and fairness for firms so as to promote the development of the wholesale
and retail industry.
Experts also said a focus should also be placed on developing e-commerce, preventing trade
fraud and promoting the sale of Vietnamese goods.
The Ministry of Industry and Trade has addressed domestic trade among its major tasks this
year. The total retail sales of goods and services was equivalent to 86 per cent of the gross
domestic product in 2016, up from 77.3 per cent in 2015, the ministry’s data showed.
Purchasing power up
Updates from the General Statistics Office show that the total retail sales of goods and
services in April reached VNĐ317.5 trillion (US$13.9 billion), up 1.7 per cent over the previous
month and an 11.1 per cent year-on-year increase.
For the January-April period, total retail sales jumped 9.6 per cent to reach VNĐ1.27
quadrillion, but if inflation was excluded, the rise was only 6.7 per cent, lower than the increase
of 7.8 per cent of the same period last year.
Sales of food and foodstuffs grew 10.5 per cent and garment products 8.6 per cent.
Accommodation and catering services rose 11.3 per cent, while tourist services increased 6.3
per cent.
Despite increases in purchasing power, the consumer price index was unchanged in April
compared to the previous month, but up 4.3 per cent over the same period last year and 0.9
per cent over December. - VNS
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